
Is	
  the	
  topic	
  of	
  conversa0on	
  more	
  
important	
  than	
  sen0ment?	
  



The	
  New	
  Reality	
  
The	
  Pace	
  of	
  Change	
  Requires	
  

More	
  Rapid	
  Decisions	
  
	
  

Good	
  Decisions	
  Require	
  Good,	
  
Timely	
  Business	
  Intelligence	
  

	
  



Big	
  Data	
  Is	
  Replacing	
  “Snapshot”	
  Insights	
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Example:	
  Correla0ng	
  To	
  Stock	
  Prices	
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Ac0onable	
  Outcome:	
  BeVer	
  Model	
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Note:	
  Smoothing	
  increase	
  correla2ons	
  –	
  smoothing	
  via	
  EWMA	
  factor	
  of	
  	
  0.5	
  	
  

GM	
  

Sen0ment	
  by	
  specific	
  topic	
  tends	
  to	
  provide	
  more	
  accuracy	
  	
  



A	
  Single	
  Source	
  of	
  Mass	
  Opinion	
  Rarely	
  Correlates	
  As	
  Well	
  
As	
  A	
  Broader	
  Mix	
  Of	
  Sources	
  



What	
  is	
  MOBI	
  
•  	
  A	
  unique,	
  live	
  and	
  conJnuous	
  	
  

decision-­‐driving	
  data	
  set	
  of	
  
consumer	
  sen0ments	
  

•  Tracks	
  ver0cals,	
  and	
  all	
  products/
brands	
  within	
  them	
  	
  

•  It	
  is	
  predic0ve,	
  mass	
  opinion	
  	
  
driven,	
  consumer	
  senJment	
  	
  
around	
  brands,	
  products	
  and	
  	
  
purchase	
  influencing	
  factors	
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