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Is the\_topic of conversation more™.
important than sentiment?
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The New Reality

The Pace of Change Requires
More Rapid Decisions

ood Decisions Require Good,
Timely Business Intelligence
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Big Data Is Replacing “Snapshot” Insights
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Example: Correlating To Stock Prices

Weekly GM Stock Price vs. MOBI Overall Sentiment
= QOverall MOBI sentiment Index — GM Stock Price
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Actionable Outcome: Better Model
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Sentiment by specific topic tends to provide more accuracy

Date GM Stock Price
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A Single Source of Mass Opinion Rarely Correlates As Well
As A Broader Mix Of Sources

date

12/20/2010 T
12/27/2010 I

01/03/2011 [
o01/10/2011 I

01/17/2011 I
01/24/2011 [T
o01/31/2011 I
02/07/2011 [T
02/14/2011 I
02/21/2011 T
02/28/2011 I
03/07/2011 I
03/14/2011
03/21/2011 I
03/28/2011 I
o04/04/2011 I
04/11/2011 IF
04/18/2011 IF
04/25/2011
0s/02/2011 I
0s/09/2011 I
05/16/2011
05/23/2011
05/30/2011 IF
06/06/2011 F

GM Stock Price

all

T

sso
EERE]
ssas
37.4¢ Y
EYR7]
se.2s N
sea7
el
34.16 D
32.96
32.00
31.30 0

31.21 0
31.39F

32390
30.72F

30.11F
3164l
32438

31.36 0
31.270

31.00 T
30.19 I
2800

GM Stock Price

all

Blog

Message Boar
Microblog
Reviews
Video

0.808
-0.659
0.315
0.154
-0.585
0.087

Blog
]
so
se I
sall
ssiE
s7 I
ssi
560
s7I
s3 I
s1 I
L]
ac I
s
a«
sHE
as
;N
Iyl
s«
s«
s
so I
a3l
so I

Message Boards

e
a2
a7l
s
el
t]
a0 N
32 I
]
7
sollE
7]
s1 N

ss [N

ss I
ssll
7

6ol

soll
ssfil

ss I

Microblog
as
s1b
a7l
salil
ssHlE
ol
sl
sl
s:
s
salilit
ey
a3l
a7lF
a7l
g7y
a3 N
e
ol
22 N
eyl
a6l
se
s4 D
sol

Reviews
EE]
ol
a2
2l
s7
s7 IR
7]
ool
7
66 I
all
ssil
asli
29[l
as
salllE
ssHIE
vy
o/
ss
x»H
b
sHEN
sollll
so BN

Video
7l
sl
30
2l
s1 [N
¢4 N
2
K]
siEl
se
Y]

22 N
2

asfk

sl

69 I

62

1 N
77D
el

so [l

ss N
s
ss
ol

/

g wisewindow

mass opinion business intelligence™




What is MOBI

A unique, live and continuous
decision-driving data set of
consumer sentiments

Tracks verticals, and all products/
brands within them

It is predictive, mass opinion
driven, consumer sentiment
around brands, products and
purchase influencing factors
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Thank You

For More Information, Contact:

Marshall Toplansky
President

WiseWindow

949-400-9155
marshall@wisewindow.com




